
SH
AU

N
 H

EI
N

TZ
 //

 3
D 

DE
SI

GN
 //

 F
AL

L 
20

20
 //

 T
RA

CY
 Z

UN
IG

A





Contents
4 Re

se
ar

ch 6 Ro
ug

hs 8 C
ol

or

Lo
go

 /
 T

yp
e10

12 Su
rf

ac
e 

G
ra

ph
ic

s

1414 Pr
od

uc
t P

ho
to

s 2020 Fi
na

l T
ho

ug
ht

s



Research



For this project, I was assigned the task of creating two different 
cans. One that could potentially be found on a shelf and another 
that was limited edition.

With many people seeking a more personal touch to the products 
they purchase, pairing a small batch coffee company with a big 
name in fashion to produce a limited edition item seemed to check off all 
boxes.

More than 300 shows involving designers big and small take place 
during New York fashion week. The event is attended by 
roughly 230,000 visitors. 

Pairing the Kate Spade brand with Art Club Coffee allows for 
cross promotion of an established brand and an up and coming local 
business which is something New Yorkers especially take pride in. 



Roughs





Color
I originally had the idea to take inspiration from Mary Blair color palettes. 

Seeing as how the surface graphics are geometric and it has a modern 

appearance it initially made sense. However, after thinking more in terms of 

branding, I thought it would be best to use more earthy tones that are much 

more commonly found in the coffee world.  



Color



Type
I chose Futura as it’s probably my favorite 

typeface but I also chose it again because 

of it’s geometric characteristics. I think 

the typeface compelents the tidiness of 

the artwork as well.

ART CLUB
FUTURA

ART  CLUB
AVENIR

A RT  C L U B
H E LV E T I C A

A RT  C L U B
G I L L  S A N S

Logo
For a logo, I wanted to keep with the 

geometric look of the rest of the project. 

Though the logo is a simple letter mark, it 

is by design that it looks like a stencil. A 

nod to the brand’s core ideals of artistry.
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Surface Graphics

Keeping with the branding, I used geometric 

shapes and patterns to create a clean design 

for the shelf can.

For the special edition can, I chose to do a 

clean and highly stylized illustration with 

pops of color similar to those that can be 

found in the Kate Spade brand. 













Final 
Thoughts



I did a lot of brainstorming for this project on the branding side. 

Working in Illustrator and Dimensions was quite the task. Similar to 

designing physical 3D objects, you have to play around quite a bit 

with how the label sits on the can. I really enjoyed creating patterns 

and working with illustration to get it just right.  




